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図表 9 3 年前と比べた男性年代カテゴリ別年間購入金額平均の比 
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50-54歳 55-59歳 60-64歳 65-69歳 70-74歳 75-79歳 80-84歳 85-89歳

野菜 -7.5% -7.4% -12.0% -11.8% -11.4% -8.1% -3.5% -0.8%

野菜加工品 0.8% 1.2% 0.7% 5.6% 4.3% 3.2% 3.2% 0.0%

果物 -8.0% -7.3% -11.0% -12.6% -11.9% -6.5% -7.4% -4.4%

果物加工品 -14.3% -12.2% -2.6% 2.8% 3.9% 2.0% 7.5% -0.1%

鮮魚 -19.8% -25.6% -26.0% -29.7% -23.0% -23.3% -18.2% -19.2%

刺身類 -9.6% -8.5% -4.3% -3.5% -1.0% -0.8% 0.0% 3.2%

塩干加工品 -11.0% -11.6% -13.2% -11.6% -9.8% -6.4% -1.5% -2.3%

牛肉 -7.9% -13.5% -8.6% -9.9% -6.9% -5.4% -3.2% 2.4%

豚肉 -8.4% -10.8% -9.2% -11.2% -7.9% -5.6% -1.5% -0.4%

鶏肉 -18.0% -15.3% -13.7% -14.1% -11.7% -9.0% -6.0% -0.8%

精肉類 -10.5% -10.7% -11.5% -10.2% -5.4% -2.3% -2.6% 1.7%

精肉加工品 -4.0% -6.4% -7.4% -4.9% -3.7% -3.3% -3.3% -0.7%

調味料 -6.2% -5.7% -7.2% -6.7% -5.8% -4.5% -2.0% -1.0%

穀物類 -5.7% -3.2% -3.4% -4.0% -0.9% -0.4% -0.8% 4.4%

乾物類 -3.0% -3.7% -10.1% -5.6% -7.9% -4.8% -5.4% -4.4%

加工食品 -7.5% -7.2% -8.4% -8.3% -7.4% -5.7% -4.7% -1.7%

即席食品 -3.6% -4.2% 0.9% 2.9% 2.7% 7.4% 4.0% 9.4%

半惣菜 -11.4% -11.7% -9.7% -4.5% -2.1% -1.2% -1.3% 7.2%

惣菜 -11.6% -10.7% -6.9% -8.0% -10.6% -12.7% -13.8% -11.5%

弁当 -8.4% -9.6% -7.6% -4.5% -4.6% -4.1% -3.4% -4.7%

菓子 -0.7% -1.3% -1.0% -0.1% 2.4% 5.0% -1.0% 2.3%

飲料 -5.0% -3.9% -3.5% -1.6% -1.3% -4.7% -5.7% 0.1%

酒類 0.3% 4.9% 5.0% 4.8% 2.6% 2.6% 3.9% 11.5%
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